


Energy consumption and traffic caused by 
tourists and tourism industry

The number of tourists increases worldwide and Europe is still the 
most popular destination. Almost 500 million tourists visit the EU 
member states every year. This corresponds to half of the world-wide 
tourist travel.

Tourism transport generates 8% of CO2-equivalent emissions in the 
EU. Car-related emissions are remarkable: 41 % of CO2-equivalent 
emissions come from intra-EU tourism-related travel. 

According to the European Environmental Agency tourism accounts 
for the continuous increase of passenger traffic, as mobility a crucial 
requirement of tourism. In regions with a strong tourism business 
a very high primary energy consumption can be observed. High CO2 
emissions go along with a high energy demand which has to be 
reduced for climate protection. 

The environmental impact caused by tourists is enormous and 
requires action. The EU – action plan for more sustainable tourism 
in Europe is a first reaction to this challenge. The SETCOM project 
supports the action plan and wants to achieve its objectives. 

The SETCOM - Project

The SETCOM-project intends to build up and promote 10 commu-
nities from 10 countries as pioneers for sustainable energy use in 
tourism business. The target groups are all stakeholders in tourism 
business, all kinds of companies, but also administrations, employees 
and tourists themselves.

The barrier for sustainable energy tourism is mainly inadequate 
information. Therefore the project has three main targets:

1. Raising awareness for substantial energy topics among tourism 
companies, local administrations and tourists in the participa-
ting communities

2. Raising awareness for the topic ‘sustainable energy tourism’ 
across Europe

3. Setting up energy action plans for the participating communities 
defining a way to more energy efficiency, less green house gas 
emissions and less energy consumption in the tourism industry

Project steps 
to reach the targets

Capacity building
Existing tools, surveys and best practices will be collected and provi-
ded on the projects website for all interested stakeholders. The status 
quo of energy intensive tourism facilities in the partner regions will 
be collected.

Setting up actions plans 
Each participating community will set up an energy action plan, 
being a roadmap to sustainable energy tourism. The action plan will 
describe a clear and realistic way how to reach the set targets.

Setting up sustainable traffic concepts 
The partner communities will work out a concrete plan with mea-
sures that lead to more sustainable traffic connected to the tourism 
business. 

Implementing case studies
To produce pioneer examples the partners will develop a study on 
how to reduce green house gas emissions on one certain facility with 
extra high energy consumption.

Project steps 
to reach the targets

Information for tourism businesses
Seminars on energy efficiency, energy supply and sustainable traffic 
lead by energy experts will be developed and undertaken to inform 
the tourism businesses. Participants will gain a wide knowledge on 
relevant energy topics for their companies. Professional leaflets on 
the discussed energy topics will inform the relevant stakeholders 
far beyond the participating regions. Another important step will be 
educating the employees of the tourism industry about how to save 
energy through changing behaviour.

Sensitising tourists 
There is no sustainable tourism without sustainable tourists. That is 
why tourists are also a target of the project. Tourists will be informed 
about ways to save energy and how to reduce green house gas emis-
sions during holidays. A further step will be the creation of energy 
tours to innovative renewable energy facilities.

Regional and Europe wide dissemination
Disseminating the project’s results will be a major task within the 
project. All results will be available on the project’s website 
www.setcom-project.eu

Strategic Objectives:

R Reducing Energy Use and Green House Gas Emission 		
    caused by the tourism industry

R Developing the participating communities to leading 
    examples for energy sustainable tourism with a strong 
    outreach

Number of overnight stays at hotels and similar 
accomodation facilities in todays EU member states, in million


